Academic Year 2010/2011
Semester 1 Modules

Academic Year 2010/2011
Semester 2 Modules

ACC30010
ACC30030
ACC30050
BMGT30060
BMGT30220
BMGT30240
BMGT30100
BMGT30130
BMGT30140
ECON30110
ECON30130
ECON30150
ECON30180
FIN30170
FIN30030
FIN30060
HRM30010
HRM30020
HRM30070
MIS30010
MIS30020
MKT30040
MKT30050
MKT30060

BMGT20010
BMGT20050
BMGT20100
ECON20010
FIN20010
MKT20010

Taxation

Cost Management

Corporate Governance, Company Law & Labour Law
International Business

Supply Chain Management
Knowledge Management & Innovation
Leadership & Change Management
Globalisation for Business Students
Ireland in Europe

Advanced Microeconomics

Applied Econometrics |

International Monetary Economics
Industrial Economics

Advanced Corporate Finance
International Financial management
Insurance Regulation

HRM Techniques

European IR & HRM

Multinationals in the Global Economy
Business Analytics

E-Business Solutions

Consumer & Buyer Behaviour
Marketing Research

Strategic Marketing Management

Operations & Supply Chain Management
Cross-Cultural Management 1
Developing Future Leaders

Intermediate Microeconomics

Principles of Finance

Marketing

ACC30020
ACC30040
ACC30060
BMGT30090
BMGT30110
BMGT30200
BMGT30210
ECON30120
ECON30160
ECON30190
FIN30080
FIN30090
FIN30100
FIN30190
HRM30050
HRM30060
MIS30040
MIS30070
MKT30070
MKT30080
MKT30090

ACC20020
BMGT20050
BMGT20070
BMGT20090
BMGT20110
BMGT20120
BMGT20130
ECON20010
HRM20020
MIS20010
MI1520030
MI1520040

Stage 3 Modules Stage 3 Modules

Financial Accounting 3

Advanced Management Accounting
Financial Statement Analysis
Entrepreneurial Management
Business Excellence

Strategy Formulation & Implementation
Management of Services

Advanced Macroeconomics
International Trade Economics
Economics of Public Policy

Financial Instituion Management
Treasury & Risk Management
Investment & Portfolio Management
Behavioural Finance

Negotiation & Conflict Resolution
Gender Equality & Diversity
Decision Modelling

ICT & Organisational Innovation
Services Marketing

International Marketing

Marketing Communications

Stage 2 Modules Stage 2 Modules

Management Accounting
Cross Cultural Management 1
Innovation & Entrepreneurship
Sustainable Business

Family Business

Great Management Ideas
Managing Business Ethics
Intermediate Microeconomics
Industrial Relations
Introduction to Business Analytics
Business Information Systems
eBusiness & Social Networking




